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Caribbean 
Roasters
TODAY



• OUR ON-ISLAND RETAIL 
AND FOOD SERVICE 
DISTRIUBTOR RELATIONSHIPS 
EXPAND OVER 10+ ISLANDS 
(and Growing) WITH OVER 
30+ YEARS OF WORKING 
HISTORY.

• Not pictured *St. Maarten 
distribution   
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OUR 
DISTRIBUTION 
CHANNEL 



The Caribbean 
Rum Ball

Currently distributed in over 10+ Caribbean Islands and a growing e-
Commerce re-order base, Caribbean Roaster is passionate about investing 
and expanding this product alongside, expanding into chocolate covered 
coffee beans, and other more sophisticated chocolate products.  Our 
products can be found in almost all airport shops, duty free, cruise ship 
stops, hotel gift shops, retail outlets, grocery store and other expanded 
channels. 



CHALLENGES
• 100% use of local Chocolate is too 
expensive to meet our market demand 
and expansion plans

• 100% use of local Chocolate has 
limited and inconsistent supply to meet 
our market demand and expansion 
plans  

• Obtaining equipment cash-out-of-
pocket for expansion can be costly 

• Banking process can take a lot of time 
with potential personal-guarantee 
requests 
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OUR PLAN

• Purchase or obtain via grant new chocolate equipment 
to expand into NEW higher quality chocolate products and 
raw material using BOTH local chocolate and imported.  
RELIABILTY and MEETING DEMAND WITH ALSO 
CONSIDERING PRICE SENSITIVY IS THE MAIN OBJECTIVE 
FOR CARIBBEAN ROASTERS. 

• Improve the chocolate quality of our EXISTING Rum Balls 
via better equipment and better raw material (i.e.
chocolate).

• Hire Trinidadian-based chocolate culinary talent to run 
the confections division.  

• Expand into Chocolate-covered coffee beans which ALL 
of our distribution is ready and awaiting the 
implementation of this product both locally and regionally. 

• Expand market-share into the USA and EU with all of our 
product lines, especially our chocolate products with the 
uniqueness of using Trinidad rum and in-part Trinidadian 
and other chocolate raw material. 

• AND… ANNOUNCING…. 



NEW
PRODUCT

DEVELOPMENT



CURRENT SALES RUM BALLS $1,000,000 TTD/year (before Covid)

CURRENT GOAL WITH INVESTMENT AND MOVING OUT OF COVID RECOVERY AND BACK TO INNOVATION/BUSINESS AS USUAL: 

#wakeupandgrind

$50m in 
Chocolate  

Sales
In 10 years

Expand 
Local 

Clientele

Consistent 
Supply of 

Raw 
Materials

Expand 
Regional 
Clientele

Open New 
Distribution 
EU & USA

Build our 
Chocolate 

Brand
Segment 
Market + 

focus on key 
population

Enter new 
markets 

(Cruise lines –
Dufry & Starboard, 

Hotels + 
Convention 

Centres)

Diversify 
Roast 

Blends & 
Flavours Invest in 

R&D + new 
technology
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Our Path
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Our Values

#wakeupandgrind

Integrity Progress

Commitment Excellence

Compassion



Help us get there

#wakeupandgrind

Update 
Equipment 

Source better 
raw material 

Hire 
Chocolate 

Talent 

Design and 
update 

branding 

Plug and Play 
to current 

and 
expanded 

distribution 

Sell into new 
markets 

Continue to 
review 
growth 

strategies and 
innovate. 



Thank you!
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